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WHO IS DYNATA?
The world’s largest first-party data and insights platform

More than 62 million Our panel participants 40+ years’ experience,

people in our panel — complete 100+ million pioneer in our industry,
professionals billions of questions and organizations
annually

We improve our clients’ business and market understanding by connecting them to the
interests, opinions, and actions from the world’s largest repository of real people to strengthen
their market research, business execution and promotion activities.




WHOM DID WE TALK TO?

Attractors Survey:

80,100 non-Delaware US citizens

8608 expressed interest in moving to Delaware
e 805 followed up with in-depth survey
Residents Survey:

e 346 residents, two thirds of whom moved to DE
in past 10 years

Online (majority) + Phone (supplement) interviews
Surveyed between 9/18/20 and 9/23/20
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WHERE ARE P’EOPLE




WHICH STATES HAVE RESIDENTS INTERESTED IN MOVING TO DELAWARE?

Top 10 States Interested in Moving to Delaware (by percentage)

District of Columbia

40%

Maryland 24%

New Jersey 21%

Arkansas 18%

Pennsylvania 15%

Alaska 13%

West Virginia 13%

New York

12%
Virginia 11%

Connecticut 10%
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WHICH STATES HAVE RESIDENTS INTERESTED IN MOVING TO DELAWARE?

Top 10 States Interested in Moving to Delaware (by number of people)

California

New York

Pennsylvania

Florida

New Jersey

Texas

Maryland

[llinois

Georgia

Virginia

249

244

304

373

530

596

590

630

831

789

Source: Dynata Delaware Attraction Survey (out of state)



SURPRISINGLY INTERESTED?




WHY PEOPLE
RE MOVING TO
DELAWARE
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WHY ARE PEOPLE ATTRACTED TO DELAWARE?

While Delawareans say lower taxes, cost of living, and quality of life are the reasons they
moved to DE, lower taxes are not the major driver in attracting people to the state.

41%

Quality of life Beaches
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38% 35%
(]
30% 31% 28%
21%
11%

59%

35%

33% 35%
26%
] I

Countryside People Cultural life Pace of life Cost of living

Delaware Attractors

W Delaware residents B Attracted to Delaware

17%

7%I

Career opportunities

67%
36%
33%
I - I

Lower taxes

Size of Towns/cities
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Extremely good

WHY ARE PEOPLE ATTRACTED TO DELAWARE?

Delaware residents positive about work-life balance

49%
34%
26%
I 20%

Very good

32%

21%

Somewhat good

Work-Life Balance

B Delaware residents H USA

9%

I

Slightly good

5%

3%
mm B

Not at all good

Sources: DE Dynata Studies September 2020 and
Dynata Global Trends Report August 2020



WHY ARE PEOPLE ATTRACTED TO DELAWARE?
Gap between those attracted to Delaware and residents on ease of finding work

36%
27%
23% 23%
22%
19%
15%
11%
8%
6% 6%
2%
] T ——

Extremely easy Very easy Somewhat easy Neither difficult nor easy Somewhat difficult Very difficult Extremely difficult

How easy would you say it is to find work in Delaware?

Bl Delaware residents W Attracted to Delaware
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WHY ARE PEOPLE ATTRACTED TO DELAWARE?
There is a job quality perception gap between residents and those attracted to Delaware

36%
29% 5%
27%
23%
17%
15%
12%
5%
° 4%
2%
- m- -
[ —

Extremely high quality Very high quality Somewhat high quality Neither high nor low quality Somewhat low quality Very low quality Extremely low quality

Quality of jobs that are available in Delaware, would you say they were...?

W Delaware residents B Attracted to Delaware
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WHY ARE PEOPLE ATTRACTED TO DELAWARE?
Employers are rated higher by those attracted to Delaware than by residents

35%
33%
29%
24% 25%
21%
19%
7%
5%
. - 0% 1% 0% 1% 0%
—— |

Extremely good employers Very good employers Somewhat good employers Neither good nor poor Somewhat poor employers Very poor employers Extremely poor employers
employers

Quality of employers

H Delaware residents B Attracted to Delaware
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WHY ARE PEOPLE ATTRACTED TO DELAWARE?

Would-be entrepreneurs are attracted to Delaware — and residents
agree it is an attractive environment for them

Nearly 70% of Delawareans believe entrepreneurship/
self-employment is more attractive in Delaware

Prospective residents are more excited about
entrepreneurship than in-state and US residents

37%

()
28% - 30%
(o)

17%

1% 0%

Delaware residents USA Attracted to Delaware Much more More attractive Neither more nor Less attractive  Much less attractive

attractive less attractive

Idea of being self-employed extremely exciting Delaware makes self-employment more or less attractive than it

B Delaware residents B USA B Attracted to Delaware would be in other states
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WHY ARE PEOPLE EXCITED ABOUT SELF EMPLOYMENT?
Entrepreneurs inspired by a variety of reasons

What is it that excites you about working for yourself?

Working flexible hours 60%

Freedom 58%

Being able to do things “your way" 56%

Being successful 47%

Being the boss 45%

Not having to answer to anyone

35%

28%

Working fewer hours

27%

Having something to pass on to your kids

Not having to travel to work 25%

Paying less in tax 19% W Attracted to Delaware/Excited by Self-employment
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WHAT DELAWAREANS LIKE TO DO
Local restaurants and museums may not live up to expectations

75% 75%

66%

56% 57%
52% 0
48% 29% 51%
40%
32% 3%
30% ° 309
’ ° 28%
] I I I
Dining out Visiting Museums Visiting Art galleries Goinng to the Theater Walking/Hiking Fishing Going to the beach Family days out

Delaware Attractions

M Residents like doing M Residents rate DE better or best state
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17%
17%

Accumulated
Wealth
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15%

12%

Affluent Empty
Nests

A CLOSER LOOK AT WHO IS ATTRACTED TO DELAWARE
Potential for growth in Midlife, Singles, Families and Young Achiever segments

18%

9%

Cautious Couples

Prizm Lifestage Segments

12%

10% 10% 10%

7% %
3%
I ]
Conservative Mainstream Midiife Success Striving Singles
Classics Families

B Residents M Attractors

7%

0%
|

Sustaining Families

12%

7%

5%

I :

Sustaining Seniors Young Accumulators

8%

4%

Young-Aetiievers



A CLOSER LOOK AT TWO POTENTIAL SEGMENTS
Prizm profiles - Midlife Success & Young Achievers

Midlife Success

Childless singles and couples in their thirties and
forties.

College-educated residents who make six figure
incomes at executive and professional—extends to
more middle-class segments.

Found in urban and suburban communities.

Consumers of the latest technology, financial
products, aerobic exercise, and travel.

Young Achievers

Lower midscale segments
Found in urban and metro neighborhoods.

A blend of family types, Young Achievers are also a mix
of homeowners and renters.

They are above average in their use of technology, often
researching their upcoming purchases online.



Returning to the First State feels safe and comfo.rtjg

o



WHAT PEOPLE FEEL ON RETURNING HOME TO DELAWARE

“Home at last”

Comfortable

Happiness

Relief

Pride

Sadness

Elation

Disappointed

Regret

None of these — didn’t feel anything different
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Feelings on returning to Delaware

., 15%

e 38%

I 19%
I 17%
N 50

I

I -

I 2%

B 3%
I 2 4%

DE residents who have left state past year. n=254



WHAT’S UNIQUELY
DELAWARE




SO WHAT DOES THIS MEAN
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Expand outreach beyond mid-Atlantic states
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Quality of life is appealing to potential residents
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More to offer than just lower taxes

o EREN N
e

"_
->
- -
-

\

~-a Opportunity with families, singles and young achievers
~
- -% S — -
- !
,;.5%'.—‘5‘-‘ :
—_—

-

- A
- -
-
-







For more information, please
contact pattie.pan@dynata.com



